A largeand
festive crowd
was on hand for
the Annual
Santa Parade.

Community par-
ticipation in the

paradeis always
outstanding.

Mrs. Claus (as
played by Jo Ann
McGraw)
charmed children
when she visited
Coffee Planet in
December.

THE IMPORTANCE OF WEB SITES
By Kevin Borowsky

For the scope of thisarticle, | will focus on how the web can
benefit smaller businesses. The most important thing that
should be understood is that having a web site will ultimately
make the business and the village more attractive to potential
visitors. And collectively, having alarge number of websites
will ultimately will result in more traffic, both on-line and
off-line. Think of the impression made if most busi nesses
were closed on Saturday? The same if they visit a business
directory with few click-able web site links. Both send the
message — “we are not open for business’

Having a clean, well designed web site is neither difficult nor
expensive. There are a number of on-line servicesthat let you
construct a web site that looks professional in a matter of
minutes. Only afew years ago it would require outside exper-
tise, expensive software and hardware to put up a nice look-
ing web site. Now you can pay $10-$100 a month to get on
the web, depending on the features needed.

Getting the visitors to come to your web site is the next step.
Most often, visitors will come viaaregional portal, such as
the renovated Ballston.Org or Saratoga.Org. These two sites
are the leading portalsin the area. Having listings on these
portals will also increase your visibility to search engines. A
basic test isto “Google’ your business name to seeiif it
comes up on the first page of results. Just a few years ago,
typing Ballston Spa didn’t even reveal Ballston.Org. After
the site was revised this was fixed and now it passes the test.

E-commerce is the most obvious and logical choice for busi-
nesses that sell retail merchandise. Depending on the re-
sources invested in this area, this can add up to a considerable
number of sales. One business | spoke with in the village now
does most of its business on-line, with its physical location
acting more as a warehouse than aretail store. This can be
done either by utilizing an off the shelf e-commerce shopping
cart, or use Ebay to sell goods, paying the selling feesin ex-
change for a massive worldwide customer audience.

In conclusion, every business should make an attempt to have
aweb site. The more web sites and marketing attempts that
are made to promote them, the greater the “buzz” that is gen-
erated and thus more interest by visitors and potential new
businesses and investors alike.

Kevin Borowsky is owner of the Whistling Kettle.
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BSBPA Members: Do you have upcoming events or news that you would like to share in our next issue? Contact Ellen Mottola,
mottola-bsbpa@nycap.rr.com , 885-2772 (phone or fax) or mail to BSBPA, PO Box 386, Ballston Spa, NY 12020. The deadline

for the February issue is January 25, 2006. | am also interested in spotlighting member businesses. Promptness is always appreci-
ated, questions answered with a smile!
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Holiday Mixer Door Prize Donations: Thank you
to the following gener ous businesses and individu-
als:

Spa Dental, Champagne & Son, Make Me Fabulous,
Midtown Wine & Spirits, O8rien® Pharmacy,
Picketts ‘N Twiggs, Front Street Ddli, Medbery Inn &
Spa, Jenne Leatherwork, Blue Caboose, Finishing
Touch, Village Photo, Coffee Planet, Kaleidoscope
Gifts, EOS, T-Shirt Graphics, Sunset Café, Quiznos
Subs, Manna® Restaurant, Brookside Museum, Whis-
tling Kettle, Mangino Pontiac Buick, Spa Properties,
Basil’ s Creative Catering, Lang Brothers, Strolling
Village Artisans, Jean Relyea, Coldwell Banker - The
Mendez Team, Ballston Spa National Bank, BSBPA
and Pat Burnham.
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